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At MICA, we don’t teach.
We facilitate learning.

The word ‘Educate’ comes from the Latin word
‘Educere’, meaning to lead out, bring out.

We don’t instruct.
We share ideas and experiences.

We don’t judge.
We inform students of  their areas of  strengths and weaknesses.

We encourage
experimentation, ideation and exploration.

We constantly try to create and innovate,
enquire and review.

At MICA,
We sow ideas, cultivate mindspaces, and harvest solutions.

We believe in the potential of  every individual
Yet support an environment of  team results.

WE NURTURE TOMORROW’S LEADERS.

OUR VISION

OUR MISSION

WE DIFFERENTIATE. WE COMMUNICATE. WE LEAD.

‘To be the pre-eminent communications management school.’

‘To develop innovative professionals in the practice, development and management 
of  communications to serve the needs of  the industry and society through education, 
research and advocacy.’
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MICA was set up in 1991. It is amongst the most 
sought after management schools in India, attracting 
the best students, faculty and recruiters from 
communications, media and a range of  diverse 
industries. 

The two-year Post Graduate Diploma Programme in 
Management (Communications) provides practical 
learning, holistic thinking and interactions amongst a 
profile of  students from India and overseas; leads to 
the all-round development of  students' personalities.  

MICA maintains industry interface through activities 
like training, consultancy and collaborative research.   
The student bodies such as MICAMINDS, 
MICANVAS and the MICA Lecture Series are the 
channels through which they augment their learning 
and build competencies.  

The intellectually invigorating environment at MICA 
incorporates amongst the students rigour, thinking out 
of  the box and over-all personality development. With 
hands on experience and exposure to innovative 
enterprises they are ready to face the challenges of  the 
business and corporate world. 

We look forward to your participation in our career 
development programme and a mutually enriching 
relationship with your organization.
 
Prof. Arbind Sinha, Ph.D. 
Director



The 2009-11 batch of  MICA saw an increased intake of  working professionals now constituting 50 per cent of  the 
batch. This helped in bringing a sound mix of  industry insights along with fresh ideas into the class room 
discussions. The average age of  the batch on graduation rose from 22  years in earlier batches to 24 years  paving the 
way for a more mature learning. 

Students came for the course from premier organizations like Nestle, Mahindra and Mahindra, Google, Vodafone, 
Ernst and Young, PricewaterhouseCoopers, Business Standard, Times of  India and Leo Burnett among others. 
Keeping this in perspective the institute modified its curriculum offerings to a cafeteria approach, which allowed 
students to pursue their areas of  interest.

Average work experience of  the batch:  13  months
Average age at graduation from MICA: 24.4 years
Men:Women ratio: 1:1

Number of  companies that visited MICA campus to recruit: 47

Sector-wise Breakup: 
Consumer Goods: 32%
Media: 25%
Advertising: 16%
Market Research: 11%
Consulting: 6%
Internet and New Media: 6%
Information Technology: 2%
Financial Services: 2%

100% placements
65+ companies participated in the placements process
Highest CTC of  Rs. 18 lacs per annum 
In a batch of  115 students, 85 placed before or during the placements week
20 Pre placements offers received and accepted 
New sectors that recruited from MICA for the first time in 2008: Luxury products, Healthcare, Energy and 
Insurance 

MICA 2009-11 Batch Details

MICA 2009-11 Summer internships

MICA 2007-09 Final Placements Details 

Statistics 
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Engineering                         66%
Commerce    7%
Arts    14%
Science    13%

Presenting Future Leaders
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Educational  
Background

Work Experience
(Months)

0-12 Months                       59%
13-24 Months 18%
25-36 Months 18%
36+ Months 5%



Sales & Marketing      20%          
Operations      8%         
Advertising     4%          
Consulting     3%            
Academia     3%            

MICA PGPCM 2009 - 2011
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Work Ex - 
Industry 
Breakup

IT/ITeS                   49%          
Media/PR                  5%         
Engineering                5%         
MR                             2%            
Others                        1%            

Lateral - 
Fresher 
Breakup

Lateral Candidates 39%
Freshers 61%



A rigorous curriculum focused on 
integrated marketing

Curriculum consistently updated in 
consultation with industry professionals, 
to include contemporary trends

Corporate leaders from diverse sectors 
come to the campus and share their 
experiences

A dedicated faculty engaged at the 
forefront of  research

NURTURING
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INTELLECT

Student-driven committees which 
manage industry projects, placements, 
festivals etc.

Team-building activities, both inside and 
outside the classroom

Student-driven social development 
projects

Student managed community radio 
station

LEADERSHIP



LEADERS

International linkages for exchange 
programmes and dual degrees with 
overseas institutes and universities

International faculty conduct courses and 
workshops

International immersion for cross 
cultural learning and research
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GLOBAL 
EXPOSURE

MICAMINDS Projects commissioned 
by industry

Industry practitioners teach relevant 
subjects with valuable application-based 
insights

Internships in vibrant and dynamic 
organizations

Rural Research Project: A mandatory 
research project where students live in 
rural India and try to understand rural 
lifestyles and behaviour

EXPERIENTIAL 
LEARNING
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Al Gore Sustainable Tech Venture Competition, 
Carnegie Mellon University, USA
Second Position 

L'Oreal Brandstorm, Paris
First Place in India, Represented country at 
international level

International Forum, France
First Position

Cannes Scholarship, Ad Club Bombay
Second Position

Best Management Student, Asia Brand Congress
Second Position

Marketing World Cup, IMT Ghaziabad
First Position

Insight, IIM Ahmedabad
Third Position

Most Innovative Campaign, TATA Voltas
First Position

TATA Crucible Business Quiz, 
International and National Finals
Second Position

National Youth Leader Contest, IIM Indore
First Position

Advent, MDI Gurgaon 
First Position

Marketing Case Study, IIM Indore
Second Position

STUDENT ACHIEVEMENTS 



FACULTY
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CORE FACULTY

Arbind Sinha (Director)   
Social & Development 
Communication

Chandan Chatterjee (Dean)
Marketing

A F Mathew 
Culture & Communication

Anita Basalingappa  
Marketing

Anuradha Bhattacharjee  
Media & Communications

Atul Tandan 
Brand Management

Deval Kartik  
Marketing 

Falguni Vasavada -Oza 
Marketing

Gautam Raj Jain  
Organizational Behaviour

Hemant Trivedi  
Retail Communications

Manaswini Acharya  
Communications

Mini Mathur  
Retail Communications

Naval K Bhargava 
Marketing

Rajesh Asrani  
Entrepreneurship

Rajneesh Krishna 
Marketing Research

Richa Agarwal  
Marketing

Rita Kothari  
Culture and Communication

Santana Pathak  
Business Communication

Shailesh Yagnik  
Library and Information Science

Shubhra Gaur  
Organizational Behavior

Subhash Tendle  
Advertising

Vaneet Chhibber  
Media

Vina Vani 
 Marketing Research

A H Kalro 
Director, 
Ahmedabad Education Society

Abraham Koshy,
Professor, IIM -A

Anand Halve  
CEO, Chlorophyll Brand Consultancy

Atul Phadnis
CEO, MediaE2E

Basant Rathore  
VP, Strategic & Brand Development, 
Jagran Prakashan Ltd.

Chanpreet Arora, 
Manager - Business Advisory Services, 
Ernst & Young 

VISITING  FACULTY

Kunal Jeswani  
VP, O&M 

Madhukar Sabnavis 
Country Manager  
Discovery, O&M

Meenakshi Madhvani 
CEO, Spatial Access

Premchandra Kamath  
Vice President, Marketing, 
Star TV

Rajkumar Jha
National Creative Director, 
O&M Outreach

Rohit Pathak
CMI Manager, HUL

Tarun Katial
COO, Big Broadcasting 

Vanita Kohli, 
Consultant

V. N. Bhattacharya
Consultant 



The MICA Method
Insights for making informed choices

Theoretical 
Learning

Case 
Study 

Method

Independent 
Research

Consulting 
for Industry 

Clients

Global 
Learning

Field 
Projects

Collaborative research and 
student exchange with over fifteen 
international academic institutions

A robust curriculum that builds 
skills in integrated marketing, 
besides general management

Summer Internship
Rural Research 
Project
Urban Retail Study

Research projects 
taken up under

 the guidance of  
faculty members

Develops expertise in meeting 
interdisciplinary demands of  
real-world business situations

Industry projects solicited by 
MICAMINDS

Research Work by Brand 
Audit and Development Cell



Integrated Marketing 
Communication

General 
Management

Marketing 
Research and 

Consumer             
        Insight

Marketing 
Management

Advertising
Management

Practical Skills 
and Enabling 
Techniques

Media 
Management

Integrated Marketing Communications
Strategic Brand Management

Brand Communications Strategies
Brand Science and Valuation

Business and Demand Forecasting
Career Roles and Identity

Project Management
Research Methodology

Strategic Management
Finance and Accounting

Business Ethics and Policy
Organizational Behavior
Leadership, Culture and 

Communications

Consumer Behaviour
Consumer Insight Mining

Statistical Methods 
of  Data Analysis 

Advanced Qualitative Research
Online Research and 

Data Analytics

Advanced Marketing 
Management
Sales & Distribution 
Management
Services Marketing
Product and Brand 
Management
Return on Marketing 
Investment

Business of  Media
Media Economics

Media Planning 
and Buying
New Media

Media Ethics
Law and Policy



INTERNATIONAL COLLABORATIONSINTERNATIONAL COLLABORATIONS
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SELECT ALUMNI
Management 

Marketing | Brand 
Management 

Amol Gurwara  
Head of  Operations (India), 
Electronic Arts, India

Rajat Tuli  
Co Founder, Happily Unmarried 
Products & Services

Sandeep  Menon  
Country Head, Novell India 

Torsha  Banerjee  
General Manager  Sales and Sales 
Support at ESPN Cricinfo

Vivek  Kumar
Asia Pacific, Brand & Customer 
Value Proposition, Shell Eastern 
Petroleum

Arjoon Bose  
International Project Manager 
(Garnier) at L`Oreal S.A France

Debjani Majumdar  
Vice President, Credit Policy, 
Citibank

Durlov  Baruah 
Head, Internet and Wireless 
Banking, Deutsche Bank

Kedar Lele  
Marketing Manager, HUL

Kizie  Basu  
Consumer Mining & Insights 
Manager, HUL

Manmeet  Vohra, Marketing 
Director, TAG Heuer, LVMH 
Watch and Jewellery India

Neelesh  Suryavanshee  
Global CMI Manager, Hair Care, 
Unilever PLC

Marketing Research

Advertising 

Anubha G  
Head - Qualitative Practice, 
IMRB

Himanshu  Vashishtha  
Director, MENAP Consumer 
Research, The Nielsen Company

Reeya S  
Head - Primary Research, 
HP Analytics

Sandeep  Arora  
Research Director, TNS India

Shuktara S  
Resaerch Manager, 
Quantum Market Research PL

Swaminathan Srinivasan  
Associate Director, 
Research International

Vivek K  
Associate Director, 
ACNielsen ORG - MARG

Anirban  M
VP (Strategic Planning), 
Mudra Communications

Arjun Ghosh
Partner, ATG, MindShare China

Dennis Kochy  
Account Director, JWT

Dheeraj S  
Associate VP - Strategic Planning, 
Bates Enterprise

Kunal Jeswani  
Vice President, Ogilvy & Mather 
Advertising

Sapna Nemani  
Regional Director Mediacom

Shankar S  
Head Retail Marketing, 
Virgin Mobile

Shyamsree  Lahiri
Marketing Manager, 
ICICI Lombard

Siddhartha  Singh
Marketing - Head, India 
Travelocity.com

Vivek Saraswat  
Marketing Head, 
L`Oreal India Private Ltd.

Ajit Gurnani  
General Manager, Mindshare

Amogh Dusad  
Assistant Vice President, Strategy 
Planning, NDTV Imagine

Basant Raj Singh Rathore  
Vice President, Strategy & Brand 
Development, 
Jagran Prakashan Ltd.

Malika R  
Editor, Brand Equity,
The Economic Times

Premchandra Kamath  
General Manager, Channel V

Sankalp  Mehrotra 
Director, Business Development, 
Affle

Santanu C
Head - Marketing, Star One

Vasundhara Magotra  
Station Head, Singapore 
Big 92.7 FM

Media
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RECRUITING PARTNERS

Bates
Corporate Voice Shandwick
Euro RSCG
FCB Ulka
JWT
Leo Burnett
Lowe
Mudra Communications
Ogilvy and Mather
Rediffusion DY & R
RK Swamy BBDO

Data Monitor
Ernst & Young
Genpact
Hewlitt Packard
Reach Tech Technologies
Technopak Advisors

CONSULTANCY

MARKETING|BRAND 
MANAGEMENT

MEDIA COMMUNICATION
AGENCIES

Automobiles

Consumer goods

Energy

Financial Services

Luxury Marketing

Pharmaceutical Marketing

General Motors
Hero Honda
Mahindra and Mahindra

Carlsberg
CavinKare
General Mills
Godrej
JL Morrison
L’Oreal India
Lotus Herbals
Motorola
Procter & Gamble
Reckitt Benckiser
Titan
VIP Bags

Abellon Clean Energy
Cairn Energy

Fidelity
GE Capital
HDFC Bank
ICICI Lombard
ICICI PRU
Reliance Capital
Standard Chartered
Yes Bank

Moët Hennessy Louis Vuitton

Cadila
Claris Life Sciences
GlaxoSmithKline
Glenmark

Telecom

Textiles

Others

MEDIA 
AGENCIES

Idea
Reliance Communication
Tata Teleservices
Virgin Mobile
Vodafone

Grasim
Madura Garments
Raymonds
VF Arvind Brands

Cera SanitaryWare
Covansys
Essar Industries 
HCL
Orios
Siemens Ltd
Taj Hotels
Tata Chemicals
Tata Steel
TVS Electronics

Group M
Madison Media
Media E2E
Quasar Media
Starcom

Television

Print

Internet 

Outdoor

Radio

BBC
CNBC
CNN IBN
Disney Entertainment
ESPN
MSM (SET)
National Geographic
Real TV
Star TV
Viacom 18
Zoom TV

Dainik Jagran
DNA
Hindustan Times
Indian Express
Times of  India

Affle
Glocaledge
Indiantelevision.com
Nautanki.tv
Travel O City
Yahoo.com

Big Street
OOH Media Pvt. Ltd

Big FM
Radio City
Radio Mirchi

Absolut Data
AC Nielsen Bases
AC Nielsen ORG Marg 
Eclerx
Fractal Analytics
Frost and Sullivan
Gallup
Hansa Research
IMRB
IMRB (PQR)
KPIT Cummins
Millward Brown
Mu Sigma
Quantum Research
Research International
TNS India
TNS Singapore

MARKETING
RESEARCH
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Over the years, MICAns have carved a niche for themselves. Our students gain rich industry 
experience by means of  summer internships in some of  the best corporate houses. The 
appreciation of  our partners is reflected by the highest ratio of  pre placement offers to batch 
strength, amongst management schools in India. Each year, more and more organizations are 
discovering the value that the MICAn provides.

Pre-placement presentations between 2 Nov - 24 Dec, 2009

Only GDs  and  interviews  to  be  held  before  the  final placement week

Career profiles are critical for student's choice of  company

Companies are invited on campus in order of  student preference

Process

Calendar

Summer Placements: 14 Sep - 20 Sep 2009
Pre-placement talks: 2 Nov  - 24 Dec 2009
Lateral Placements: 2 Nov  - 24 Dec 2009
Final Placements: 18 Jan  - 25 Jan 2010

We would appreciate receiving your Expression of  Interest (form enclosed) at the following 
address:

Career Planning and Development Cell,
Mudra Institute of  Communications, Ahmedabad (MICA)
Shela, Ahmedabad - 380 058 
Gujarat, India 
Tel: +91 2717 308250, Fax: +91 2717 308349
E-mail: placements@micamail.in

CAREER PLACEMENTS

We invite you to be a part of  the MICA stakeholder community
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KEY AREAS OF FOCUS

General Management

Research Methodology

Brand Management

Strategic Management
Finance and Accounting
Managerial Economics and Decision Sciences
Individual, Interpersonal, Group and 
Organizational dynamics
Business Ethics and Policy
Organizational Behavior
Leadership, Culture and Communications
Business and Demand Forecasting
Career Roles and Identity
Project Management

Marketing Research and Consumer Insights
Consumer Behavior
Consumer Insight Mining
Applied Areas in Marketing Research
Statistical Methods of  Data Analysis
Data Analytics
Advanced Methods in Qualitative Research
Online Research
Communication Research

Strategic Brand Management
Brand Science
International Marketing
Return on Marketing Investment
Advanced Marketing Seminar
Managing Brand & Mktg. Performance
B2B Marketing
Sports Marketing
Services Marketing
Sales and Distribution Management

Advertising Management

Media Management

Communication

Account Planning Workshop
Creative Ideation Workshop
Marketing Communication - New challenges, 
new applications
Creative Appreciation and Evaluation
Campaign Development Workshop
IMC: The Strategic Imperative
Creative Appreciation & Persuasion Workshop
Pitching for an Account

Business of  Media
Media Economics
Media Planning and Buying
Media Law and Policy
Media Services
Digital Media
Research, Measurement and Audience Studies

Social and Development Communication
Social Marketing
Communication Theory
Semiotics
Culture and Communication
Imagining India
Metaphors and Narratives
Film Studies
Indian Cinema
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Students are encouraged to participate in a host of  
extracurricular activities, which provides ample 
opportunities for them to acquire team building skills and 
overall development.

One of  the most awaited events in the B-school calendar, 
MICANVAS is MICA's student led annual brand 
management festival and is currently entering its eighth 
year. The event also attracts top professionals to discuss 
the latest issues in the world of  marketing. 

MICAMINDS is the students research and consultancy 
cell of  MICA. MICAMINDS provides an excellent 
platform for the industry to build and nurture 
relationships with the students. Some of  the organizations 
MICAMINDS has been involved with include Nokia, 
Cadburys, Gillette, Mahindra, Titan, ITC, MTV, Motorola, 
Yahoo India, Levis, VIP and O&M.

The institute invites the best minds from industry and 
government to share their experiences and views on 
communications and management. MLS aims to bring a 
critical world view to campus enabling a conversation and 
debate on various issues. 

The MICA Communications Review (MCR) is a 
marketing and communications journal edited, published 
and managed completely by MICA students and 
distributed among corporates and peer institutions.

MICAVaani is MICA’s campus community radio station to 
support MICA’s mission and commitment towards 
literacy, education, and the use of   communication to 
improve the quality of   life in neighbouring communities.

An integral part of  CII, YI (MICA) is a mini-CSR initiative 
that focuses on issues of  national importance and 
motivates a change in the economic and social agenda. 

The Media and PR wing of  MICA. It works towards 
creating visibility across various platforms of  the media 
for 'Brand MICA'.

MICANVAS

MICAMINDS

MICA Lecture Series (MLS) 

MICA Communications Review

MICAVaani 

Young Indians (YI)

Team Interface 

Sankalp

 

MICARE 

Culcomm 

Trinetra 

SCAM 

LitComm

Sankalp is the theatre group which hosts plays on 
campus and around the city thereby nurturing 
and showcasing MICA’s theatrical talent to the 
local audiences. The play is showcased in 
Ahmedabad and more recently in Mumbai as 
well.

A student initiative replicating a full-scale retail 
shop on campus entirely created and managed by 
the MICA student community. It provides 
invaluable experience in retail communications, 
demand forecasting & operations.

Celebrates our vibrant, multi-faceted heritage 
with a plethora of  events throughout the year, its 
flagship cul-fest 'Oorja' being the very 
embodiment of  MICA's energy.

Films are seen as a vital learning tool and Trinetra 
is the official film appreciation club of  MICA. 
Students are often seen in panel discussions post 
screenings of  all time greats. 

Organises sports events in disciplines like 
badminton, football, basketball and table tennis 
both on and off  campus. It also organises the 
annual MICA Cricket League.

LitComm publishes Black Coffee, the in-house 
college magazine and the Yearbook. It also holds 
literary events during MICANVAS and other 
cultural festivities.

ACTIVITIES AT MICA
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